Music Appreciation

Group Assignment:  Marketing Opera

Often, there is a generally negative attitude toward opera. Why is it so many have negative opinions?  There are assumptions, associations, experiences that can be evaluated.   Consider a dramatic play, movie, or sitcom: are not certain conventions accepted, such as the passage of time, differences of place, and the invisible fourth wall? In opera the audience is simply asked to accept one more convention: the characters sing their emotions, rather than “emote” them. As for the claim that all operas are tragic, note there are many comic ones, but note also that any list of academy award nominations will have a great number of tragedies represented. 

     Your assignment is to develop a marketing campaign to promote opera.  Be specific and give examples. Consider your target to be your peers.

Tasks to assign:

· Come up with various factions of an advertising campaign in order to promote opera.  Possibilities might include
· A pitch (poster, Powerpoint, etc.)

· A magazine ad

· A trailer

· A billboard

· A speech

Assign components as required.
· Assign one individual to be the “pitch man”

· Assign one individual to facilitate the discussion

Group tasks (work together):

· write (or talk through and keep some notes) an advertising proposal for a campaign
· come up with some answers to the follow-up question to guide the discussion

On the day of presentation:

· Present the advertising campaign as if selling it to the “opera industry” as a client
· Discussion question:  Are you convinced by these marketing tactics?  Do they influence you at all?  Why or why not?
